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ENTER IDEA 2013 
Our 33rd year of recognizing and promoting the most 
innovative, thought-provoking designs in the world.
Call for Entries begins Dec. 3, 2012. For more information, visit www.idsa.org/idea
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W
elcome to the 2012 edition of IDSA’s International Design Excellence Awards (IDEA) 

Yearbook. For me it is always one of the true joys of my year and of our modern age of 

industrial design to see and review these important award-winning entries in the world’s most 

important design competition—the Oscars of Design—the IDEA competition.

powerhouse consultants were locked out of Gold this year 
but took a lot of awards nonetheless. Newer and up-and-
coming firms like Artefact, Carbon Design Group and Bould 
made an impression.

You can decide for yourself, as you review this 
Yearbook, your view of this year’s trends. What stood out to 
me were all the designs aimed at headsets, which are uber-

popular this year, 
as well as any 
consumer elec-
tronics that cre-
ate a “lifestyle” 

promise. It also strikes me that medical products are now 
recognized for an increased aesthetic and conceptual 
posture as compared to years past. Finally, I think that you 
might agree, this year’s designs have raised the bar in the 
consistency of great design executions. From the Nest ther-
mostat to Crown’s stunning Gold award-winning lift truck, 
it is a collection worthy of the bar for excellence in this age 
of industrial design.

Next year’s International Conference will be held in 
Chicago. With the always enthusiastic and brilliant lead-
ership of Paul Hatch, IDSA from Teams Design as the 
chair, and the Windy City as a backdrop, we will celebrate 
and raise that bar again next year. So please enjoy this 
Yearbook, a stunning profile of the designer’s mission and 
the very best way there is to spend a career, in my view: to 
make a difference in people’s lives and in the world. 

—Mark Dziersk, FIDSA, Innovation executive editor
mark@lunar.com

Trending Toward 
Excellence

from the editor

I N N O V A T I O N  F a l l  2 0 1 2 5

This enormously optimistic collection of winners is a reflec-
tion of our current societal concerns and culture as 
expressed in artifacts and behaviors. At this year’s IDSA 
International Conference in Boston, where the award win-
ners accepted their trophies, these awards represented, to 
all who attended, a unique perspective and an increasing 
focus on human-centered concerns for the made world. 

They outlined, in a meaningful way, the impact the products 
and services we design and make are having on humanity.

The industrial design profession shapes and influences 
the world that we live in. It also acts as an indicator of things 
to come. The International Conference attendance was up 
25 percent over last year, a good sign for design, especially 
industrial design and the economy as well. After design gets 
busy manufacturing, retail will follow suit.

The IDEA ceremony featured great designs and overall 
buzz. The Best in Show went to the Nike Fuel Band, an 
innovative makeover of a sports watch into a device to help 
us all live better. The People’s Choice went to the Embrace 
Infant Warmer, a humanistic answer for warming babies. 
Panasonic was recognized for its Clear LED Light, the inau-
gural winner of the IDEA Sustainability Award. Corporations 
like Samsung and Crown Equipment took Gold. Some 

“...this year’s designs have raised the bar in the consistency of great design executions.”
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I
think the story of why the Nike+ FuelBand won the Best in Show in the 2012 International Design 

Excellence Awards (IDEA) is fundamentally linked to the composition and selection of the jury. I have 

had the pleasure of participating in the IDEA program for three years, the first two as a juror and the last 

as chair. As much as possible, each year approximately half the jurors return for a second year and half are 

new. This composition builds continuity and consistency while also refreshes the jury. The selection of these 

new jurors is the main task of the chair. So when I was nominated as this year’s chair, it was my chance to 

shape the balance and subsequent sensitivities of the jury as a whole. 

Other factors are important in selecting the jury: making sure 
you have a broad set of skills and competencies that cover 
all the categories and a balance of gender (which is tough). 
But ultimately my main focus was to build a jury that embod-
ied a fair representation of a broader set of perspectives and 
competencies—most importantly, digital and service. 

Historically, IDSA is an industrial design organization, 
and that still is the case. There’s also a lot of really great, 
innovative industrial design work going on. But for me, the 
forefront of our industry and the most exciting work is being 
done in the convergence of industrial, user-experience, 
user-interface and service design. Also, tie that to my 
personal belief that we should harness all this creativity for 
some sort of good beyond profitable business. So I tried 
my best to include some designers who may have not 
been previously included in the jury. Mike Kruzeniski from 
Microsoft and now Twitter, Matt Jones from Berg in London 

and Jan Chipchase from frog all helped shape the discus-
sions. You can get a sense of why the Nike+ FuelBand was 
awarded the Best in Show.

Nonetheless, it was not inevitable that Nike would win. 
With a strong, opinionated, experienced group of jurors, the 
discussions were passionate and often contentious—which 
is as you hope and expect. Other products challenged the 
Nike entry; the Gold winners were all candidates, with vary-
ing degrees of emphasis on great product design and amaz-
ing humanitarian or environmental impact. What was good 
about the FuelBand, however, was that as each juror ques-
tioned its individual elements, each found that it was a well 
resolved product. The (hardware) wrist band is nicely done, 
the user experience delightful, and Nike’s sleight of hand in 
creating “fuel” as the common unit of measure, as opposed 
to calories, speed or distance, allowed a lot of the complexi-
ties to be resolved. Lastly, and for me more importantly, it’s 

Thank You to Our IDEA 2012 Sponsors

IDEA 2012

Beautiful, Useful 
and Compelling 
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a product that gets people moving—literally—which is not 
a bad thing. 

Other standout projects or trends include the qual-
ity and valuable student work coming out of the Design 
Matters program from Art Center—both in terms of the 
subject areas that the projects focus on, but also in the 
students’ ability to communicate, prototype and realize 
functional products that make a tangible, positive difference 
to people’s lives. The medical category is always impres-
sive, but this year, we could see the influence of designers 
really making a difference: humanizing technologies in often 
dehumanizing experience. GE’s winners are a standout 
example of this trend.

A personal favorite of mine, which is unusual but gained 
some advocates and a few passionate speeches, was the 
Gold student winner Digifi: Audionauts. This was a conten-
tious winner; the student category was well represented, 

with such mature work. But the Audionaut represents a pas-
sion and commitment that I felt was underrepresented in the 
awards: the seemingly crazy inventors/designers exploring 
subjects at the fringe of our design schools and discipline. 

I congratulate all the winners. It has been a humbling 
experience to participate in the IDEA competition for the 
last three years. While I have a strong opinion as to where 
the future of design may go, it is important to recognize the 
phenomenal creativity, skill and expertise of all the entrants 
and winners. It is increasingly easy to make products; the 
threshold to prototype and manufacture is getting lower and 
open to more people. While this is exciting for the future, 
it remains really, really difficult to make beautiful, useful 
and compelling products. I was impressed by how many 
beautifully designed products that entered this year’s IDEA 
program. But that’s just my opinion. I encourage readers to 
judge for themselves. n

—Rhys Newman, IDSA, IDEA 2012 jury chair



OUT OF YOUR MIND, DESIGN
Introducing the IdXtractor! A PTI Design original, the IdXtractor is a system we’ve been 
perfecting for over 25 years. It is comfortable and non-invasive, only takes minutes to use 
and provides a lifetime of essential data. Shared with the likes of flying cars and time 
machines, the IdXtractor is a virtual mind reader, capable of guiding your idea from 
mind to manufacturing. To learn more about PTI Design, visit us at teamptidesign.com

50900 Corporate Dr., Macomb MI 48044 | 586.203.4700 | teamptidesign.com
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The Nova climbing wall and interface by luNAR




