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The 2005 Design & Business Catalyst Awards

CELEBRATING
COMMERCIAL SUCCESS

T
he IDSA has held the Design & Business Catalyst Award in conjunction with the annual IDEA

Award since 2003. While the more established IDEAs honor and celebrate design excellence and

execution in various disciplines, the timing of the IDEA—given so soon after a product launch—

often fails to provide insight into the commercial success or contribution to the marketplace that can be attrib-

uted to the design. 

Of course, designers know that they are making a
contribution to business. Their designs can connect with
users, build brands, drive change in their business, build
stockholder equity and even transform industries. The
Catalyst Award is the design discipline’s means of
applauding and promoting this role. The Catalyst Award
is given in recognition that most of our designs are on
behalf of a commercial enterprise that is relying on the
success of the design to drive its business success.

We all recognize that businesses deploy design
resources within their organizations for more than altruis-
tic reasons. There is a rational expectation of a positive

impact to the enterprise; an anticipated return on the
design investment. The relationship between the role of
design and its contributions to the commercial success of
a product or project is sometimes hard to distinguish.
Designers often struggle to calculate and articulate the
specific contribution that their designs make. Identifying
how the design has factored into a product’s success can
be challenging. The Design & Business Catalyst Award
provides a forum for investigating design’s contribution in
both market and financial performance. Using a consis-
tent set of criteria allows jurors to compare vastly different
designs in equally different industries to determine which
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represents the best example of how design can make a
meaningful and verifiable impact to a business and often
to an entire industry. 

This year, the Design & Business Catalyst Award was
opened to a broader pool of candidates. In past years,
only past IDEA winners were eligible, but we have elimi-
nated this criterion. This welcome change enables us to
solicit and select from a broader pool of candidates.
More importantly, the change allows us to take a longer
and deeper view to determine a design’s merit well
beyond its initial impression. We can re-examine designs
that have virtues and contributions that were not readily
apparent at the outset but that have been made evident
in the long-term performance and market acceptance of
the design.

This year’s winners represent two distinct trends for
design’s role in business: adding value and reducing cost.
In the case of the winner—the Palm Zire—design is at
the center of driving value into the product and driving
cost out, making the product’s technology accessible to
more people. In the two other products recognized as
runners up, design is the vehicle for driving a better
experience into the product to preserve the company’s
profit margins.  

The Design & Business Catalyst Award recognizes
an aspect of design excellence that is critical to the
design profession. As both the design and business
communities come to appreciate what the award repre-
sents, the Catalyst should become the most competitive
and most prestigious of all design awards, continuing to
provide a valuable contribution to the design profession.

—Ken Musgrave, IDSA, 

2005  Design & Business Catalyst Awards Jury Chair
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2005 Catalyst Awards Jury

Ken Musgrave, IDSA, Jury Chair
Ken Musgrave heads the industrial design and usability compe-
tencies at Dell, Inc., Austin, TX. Before Dell, Musgrave was with
Becton Dickinson, a medical technology company, where he
served in various product development and corporate identity
roles. He was previously a design manager at Ratio Design
Labs, an emerging technology development firm in Atlanta, GA.
Musgrave holds an MS in design from the Georgia Institute of
Technology, an MBA from the University of Utah and a BS in
industrial design from Auburn University. 

Walter Herbst, IDSA
Walter Herbst is the CEO of Herbst LaZar Bell. He has an
MBA from the Kellogg School of Management, Northwestern
University and a BFA in industrial design from the University
of Illinois. He holds more than 85 patents for consumer, indus-
trial and medical product innovations. Herbst is the co-author
of the PDMA Handbook of Product Development considered
the industry standard. He was recognized by BusinessWeek
magazine and the IDSA with a Design of the Decade award
for design work with the Gillette Co. Herbst is also a profes-
sor at Northwestern University’s Kellogg Graduate School of
Management, McCormick School of Applied Science and
Engineering and director of the Master of Product
Development program. 

Sam Farber, H/IDSA
Sam Farber, founder of COPCO, OXO and WOVO, graduated
from Harvard in 1946 with an economics degree. He worked for
his father Louis, who owned Sheffield Silver. Farber’s uncle
Simon founded Farberware in 1900. In 1960, he founded
COPCO, a housewares company known for its well-designed
colorful cookware and tea kettles. COPCO was sold in 1982, and
Farber retired in 1988 to spend more time pursuing his interest in
Outsider Art. He has curated Outsider Art exhibitions and lec-
tured and written on the subject. In 1989, Farber watched his
arthritic wife struggle with the daily tasks of using a vegetable
peeler and decided a better peeler had to be made. He found-
ed OXO International, now a leader in the manufacture of kitchen
tools with innovative user-centered designs. In 2001, Farber
founded WOVO with his son, John, to create thoughtfully
designed products for the home. Their first line for this company
is heavy plastic serveware with organic and sculptural forms. 


