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The 2003 Design and Business Catalyst Awards

POWER & PROFITABILITY

T
o d a y ’s industrial designers are influencing an increasing number of aspects of

the business cycle, engaging in extensive re s e a rch into what consumers want

and helping to determine how to position products for success in the market-

place. Introduced just last year, the Design & Business Catalyst Aw a rd, sponsored by

B u s i n e s s We e k and conducted by the Industrial Designers Society of America, is the first

a w a rd of its kind to focus on the role of industrial design in the business success of a product. 

The 2003 Design & Business Catalyst Award win-
ners illustrate the power and profitability of good design.
Delta Faucet was honored for its Pull-Out Spray Project,
Nike for its Triax 250 Sports Watch Series, and an hon-
orable mention was awarded to DynaVox Systems. 

Although one is impressed by the beautiful form of
the Pull-Out Faucets, the series’ success goes beyond
its aesthetics. Catalyst jury chair Carole Bilson, IDSA,
says the Delta faucet is a “useful solution to match cus-
tomer needs, as the company’s market research identi-
fied that consumers were looking for functional, aestheti-
cally pleasing faucets. The product’s universal design is

ideal for the older population and is ADA compliant.” As
the initial driving force behind the pull-out faucet series,
Delta’s industrial design department was a major con-
tributor to the company’s strategic planning process. 

The success of the Delta Pull-Out series shows that
good design can drastically increase market share even
in well established markets. Before the introduction of
the product in 2000, Delta had just a 1.6 percent market
share in the pull-out faucet arena; by 2002, Delta’s mar-
ket share had increased to 23.2 percent. Juror Dean
Dipak Jain calls the series one of this year’s great ID
success stories. “The huge return on investment—2777
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percent on model 470—transformed corporate planning
for new products and more active involvement of ID in
the process and the company.”

The Nike Triax Watch series shows that good
design can move a company—and an industry—in a
new direction. The first electronic product for the giant
sports apparel firm, the Triax watch has been a market
leader since its introduction. Over 2 million watches are
sold each year, generating $100 million. Spin-off prod-
ucts include speed and distance versions, stopwatches
and heart-rate monitoring systems. 

Industrial design played a critical role in the birth of
the Triax. Astro Design and Nike’s internal design depart-
ment uncovered problems to be solved and integrated
solutions into a real, cost-effective watch. The project not
only elevated the status of industrial design in the Nike
corporate culture but had a profound impact thro u g h o u t
the industry. Juror Babette L. Strousse, IDSA, says that the
Triax “was not only a springboard for Nike’s success within
a new market, but it clearly spawned industry-wide styling
t rends and endless copies.” The Triax has launched over
100 subsequent models, and the design has re m a i n e d
valid since its introduction over six years ago.

The success of Catalyst honorable mention
D y n a M y t e — D y n a Vox Systems’s flagship pro d u c t —
demonstrates that designing for the disabled can be
p rofitable. The portable, lightweight touch-screen com-
municator for people with speech, language and learn-
ing disabilities currently generates 40 percent of the
D y n a Vo x ’s revenue and has made the company the
leader in the field. “It’s clearly a moneymaker for its origi-
nal developers and investors,” says Strousse. “This is a
success story with a social impact.” 
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Carole Bilson, IDSA, Jury Chair
C a role Bilson is director of product design and usability,
global mailing systems at Pitney Bowes. She joined
Pitney Bowes after 19 years at Eastman Kodak Co. Most
re c e n t l y, she was program manager in the Consumer
Imaging Division of Kodak, responsible for working with
Asian alliance partners to develop and commerc i a l i z e
innovative, world-class cameras. She holds two patents
and has received numerous awards including re c o g n i t i o n
for the “Kodak Picture Maker,” voted “Top Product of the
Year” in 1998 by Photo Trade News.

Babette Strousse, IDSA
Babette Strousse holds the position of global financial
controller for Nokia Design/Nokia Mobile Phones in
Calabasas, CA. Her background includes work as a
design management consultant at Los Angeles-based
industrial, graphic, architectural and exhibit design con-
sultancies. She also served as vice president, design
management, at SG Hauser. Strousse has taught design
courses at the University of California at Los Angeles
(UCLA); Art Center College of Design, Pasadena, CA;
and La Tour de Peilz, Switzerland. 

Dipak C. Jain
Dipak Jain is dean of the Kellogg School of Management
and the Sandy and Morton Goldman Professor in
Entrepreneurial Studies at Northwestern University. He’s
been associate dean for academic affairs, professor of
marketing and an associate professor of marketing at
Northwestern University. He’s the recipient of the Alumni
Professor of the Year Award and the Sidney Levy Award
for Excellence in Teaching. 


