
 

 

Creating Effective IDEA Videos  

by Ben Powell  

 

Every object has a design story behind it. The challenge of your IDEA 
entry is to tell that design story in a compelling way. A well-crafted video 
can make a difference for your entry. One hundred twenty seconds of video 
has the potential to powerfully communicate your core design story. It can 
be the last push an entry needs to break through the sea of product designs.  
Yet, many entries end up squandering this potential.  

 

In the past videos have often been the deciding factor in a juror’s 
evaluation. They have also been instrumental when jurors present a design 
to the jury as a whole. The video is your chance to show the jury how great 
your product design is rather than just telling them about it. Here are some 
tips on creating a video that will help your entry win. 

 

1. Showcase aspects of the design that are best communicated 
through video. 

A still image can only show so much. Your video is an opportunity to show 
the product in use.  A breakthrough design can be hard to fully understand if 
it functions in a previously unimagined way. If the product is adaptable and 
easy to use, show a range of different people using it. If the product is 
portable, show a child carrying it around. If even a technophobe can figure it 
out, demonstrate that.  

 

2. Do not let your video be an afterthought.  

The easiest way to create a video that fails is to not give it the attention it 
deserves. You have spent time carefully considering your written answers so 
why not also carefully consider the only opportunity that jurors have to truly 
experience and understand your design? 

 

3. Find the focused storyline of your design.  

What is the most essential, compelling element of your design story? There 
will be a lot of important information that you want to communicate, but it is 
most important to focus on inspiring the viewer rather than trying to 
squeeze in too many messages. Finding this core storyline can begin with 



 

 

asking yourself, What’s insanely great about this design solution? Think 
about the entire design process. The core story might be the thinking behind 
the design. It might be showing how the product design meets the key 
consumer needs. It could be showing how this product design is a dramatic 
break from the rest of the product category. Or maybe showing the 
inspiration for the product’s form and design details. By telling a focused 
story you can inspire the jurors and enrich their understanding of your entry.  

 

4. Make sure the story flows very smoothly.  

Every story has a beginning, middle, and end. Once you’ve identified a core 
story line you can string together a sequence of related ideas that build in a 
clear progression. Instead of putting in a slew of unrelated ideas that are 
thrown into the video because on their own they are all important to 
communicate, but together they don’t tell a compelling or clear story. 

 

5. Do not put style over substance.  

The focus of the video should not be quick cuts accompanied by techno. This 
doesn’t enrich the juror’s understanding of the product design. You aren’t 
trying to sell the product to the jurors, you’re trying to communicate the 
essence of your excellent work.  

 

Ben Powell (ben@momentsource.com) specializes in helping design firms 
use video to tell their design stories.  


